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They should, in particular, be read in conjunction with the “UK Elections and 
Referendums” section of Chapter 10.  This includes the following: 

(10.3.15) The BBC should make, and be able to defend, editorial decisions on 
campaign coverage on the basis that they are reasonable and carefully 
reached, with due impartiality. News judgements must continue to drive 
editorial decision-making in news-based programmes and those judgements 
at election time must be made within a framework of democratic debate. That 
framework should ensure that due weight is given to conveying, examining 
and challenging the views and policies of all relevant parties. UK-wide 
coverage must take account of and reflect the different political structures in 
the four nations of the United Kingdom.  

(10.3.16) The way in which due impartiality is achieved among parties will 
vary, depending on the format, output and platform. Deciding respective levels 
of coverage for different political parties, who have varying levels of political 
support, requires, primarily, good and impartial editorial judgement, rather 
than mathematical formulae. But content producers must take responsibility 
for achieving due impartiality in their own output without necessarily relying on 
other BBC content or services.  

The Guidelines are publicly available and the BBC can expect to be held 
accountable for their implementation during the campaign. 

BBC output with regard to the election period is also subject to Sections 5 and 
6 of the Ofcom Code (except sections 6.8 – 12), which is consistent with 
adherence to these Guidelines.  
 
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-
codes/broadcast-code/section-five-due-impartiality-accuracy 
 
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-
codes/broadcast-code/section-six-elections-referendums  

 

1.4 Who the Guidelines apply to 

It is the responsibility of each editor to ensure that their content producers are 
aware of how the Guidelines apply to their output. 

For content which would not normally include political issues, political opinion 
or politicians (for example, sport, quiz/panel shows, factual entertainment), the 
Chief Adviser Politics must be consulted in advance before a politician (or 
anyone who has taken a prominent political stance) is invited to take part in 
such output, or before any request to participate is accepted. This reference is 
irrespective of whether their contribution to the output is itself ‘political’. 
(Mandatory guideline 10.2.1). 

The Appendix sets out specific information regarding levels of coverage 
across the UK and in each nation.  
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In order to maintain due impartiality, the choice of parties represented should 
be appropriate to the item.  The choice of candidate to represent a party will 
be made on editorial grounds, but care must be taken over the course of the 
campaign to ensure that one candidate is not unduly favoured at the expense 
of others or that a party spokesperson does not gain disproportionate 
coverage at the expense of candidates from other parties. 

If a candidate is being interviewed as a national spokesperson, they should 
not be allowed to gain an unfair advantage over their local opponents by 
making repeated references to their own area.  This can best be achieved by 
advising them in advance of the BBC’s due impartiality obligations. If this fails, 
swift intervention by the presenter of a live programme, or editing before 
broadcast, will be necessary. 

Candidates may be encouraged to take part in phone-ins about the election or 
election issues.  However, callers must be checked to see if they are 
candidates and it must be clear to the audience that they are speaking not as 
ordinary members of the public but as contributors with a political agenda. 
Care must be taken that over time programmes are not giving undue 
prominence to one party or undue preference to one candidate over another.  
Care should also be taken – and advice sought - with regard to any 
contribution from a candidate during a phone-in or similar programme which is 
not about the election or political issues more generally. 

Further advice on use of candidates can be sought from the Chief Adviser, 
Politics. 

4.3 Welsh and Gaelic Language Services  

Some politicians in Wales are not Welsh language speakers. In the event that 
a party is unable to find a Welsh speaker, Radio Cymru and BBC Wales 
programmes for S4C may draw on both candidates and other party 
representatives.  

Few politicians are Gaelic speakers. In the event that a party is unable to find 
a Gaelic speaking candidate, Radio nan Gaidheal and BBC Alba programmes 
may draw on both candidates and other party representatives. 

 

5. Social Media and Audience Contributions  

5.1 Disinformation 
 
This is an Election in which the social and digital campaign is expected to be a 
major battleground, so the threat of disinformation playing a part in the 
outcome is significant.  Central to the BBC’s approach to the election will be 
working to inform audiences about the  democratic process and exposing fake 
news, so they can make choices based on evidence they can trust. 
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5.2 Use of Social Media  

BBC editorial staff and anyone involved in producing election-related content 
must avoid compromising the BBC’s impartiality or bringing the BBC into 
disrepute by their activities, such as by expressing their own views on political 
matters, either on personal websites or social media, eg personal Twitter 
accounts. 

5.3 Audience contributions  

Audience contributions offer immediacy and interactivity to the BBC’s output 
both broadcast and on the web.  These contributions are an expression of 
opinion and are not an indication of the weight of opinion on one side or 
another of a question.  The range selected for inclusion must be chosen to 
achieve due impartiality, not just by the weight of audience activity.  However, 
we must not seek to achieve what might be considered “artificial” balance by 
giving a misleading account of the weight of opinion. 

Audience contributions may come by text, social media message or email, or 
some other interactivity mechanism, including “vox pop”. They may be 
unsolicited, or they may arise from calls to action, in either broadcast output or 
online.  However we receive them, content producers should be rigorous 
about establishing the origins of materials offered as audience contributions 
and take responsibility for their authenticity.   It may be necessary to verify 
that a contribution apparently from an individual in the public eye is genuine. 
Where such contributions come from candidates, that must be clearly 
identified. 

All web pages prompting debate on the election will be properly moderated to 
encourage a wide range of views. Those parts of the BBC’s online presence 
which do not normally engage in political issues must seek advice from the 
Chief Adviser, Politics, before doing so. 

Unless specifically hosting election discussions, non-news sites should direct 
users who want to discuss the election to appropriate areas of the news site 
such as political blogs or relevant news articles. All election-related discussion 
areas on bbc.co.uk must have appropriate moderation, filtering and escalation 
in place. 

Journalists and moderators will have to make fine judgements between 
remarks that constitute robust debate and personal abuse. The general rule of 
thumb should be if we would not broadcast it on radio or TV, it should not be 
online. Filters for harm and offence and personal abuse will operate as usual, 
but they should not be relied on as a substitute for effective moderation. 

During the Election Period, we must not broadcast or publish numbers of 
contributions received on any campaign issue to estimate support for any side 
or party. 

If contributions are edited for length, care should be taken to ensure that the 
contributor’s opinions are fairly and accurately represented. 
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A1ii OFCOM 
 
This Appendix is subject to Section 6 of the Ofcom Code (updated January 
2019, and takes account of the associated Guidance Notes (22nd March 2017)  
and relevant evidence of electoral support as set out in the Ofcom Digest . 
 
https://www.ofcom.org.uk/__data/assets/pdf_file/0027/176409/electoral-
digest-121219-general-election.pdf 
 
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-
codes/broadcast-code/section-six-elections-referendums 

  
  

Ofcom takes into account the following factors when considering election 
related complaints and as such, this provides helpful guidance to programme 
makers when making editorial decisions based on parties’ electoral support   
 
• “we place greater weight on the actual performance of a political party in 
elections over opinion poll data. This reflects the fact that electoral 
performance is a measure of how voters have actually exercised their 
democratic choice. This compares with the greater uncertainty associated with 
support in opinion polls, which may not translate into votes or seats at an 
election; 
 
• in considering past electoral support, we take into account factors such as 
the electoral performance of parties (including the numbers of elected 
candidates and overall percentage of vote received) in the previous set of 
corresponding elections over at least two electoral cycles; 
 
• we also take into account performance in other relevant past elections being 
contested at the same time, as well as performance in past elections not 
being contested at a given time; 
 
• we take into account the electoral performance of parties over at least two 
electoral cycles when considering performance in any given type of elections. 
However, we place less weight on the evidence of electoral performance two 
or more electoral cycles ago given the historical nature of this evidence; 
 
• where relevant we consider evidence in relation to the different devolved 
nations of the UK; 
 
• whilst putting less weight on levels of current support as opposed to actual 
performance, we put weight on evidence of current support that is objective 
and measurable. One type of objective and measurable evidence of current 
support is opinion poll data, where it is available. There may be other types of 
evidence of current support but in considering such evidence we would take 
into account the consistency and objectivity of each type of evidence;  
 
• our intention is always to undertake a balanced assessment having regard to 
the totality of relevant evidence”. 

https://www.ofcom.org.uk/__data/assets/pdf_file/0027/176409/electoral-digest-121219-general-election.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0027/176409/electoral-digest-121219-general-election.pdf
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-six-elections-referendums
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-six-elections-referendums
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There should also be reference to the launch or event on:  
• Radio 2 summaries; and,  
• Newsbeat 

 
Parties standing candidates in less than one-sixth of the seats across Great 
Britain, which are running serious campaigns, should receive some coverage, 
where practical and appropriate, on BBC Online.  
 
A2iii  Coverage of Northern Ireland parties on UK -wide outlets 1  
 
The largest parties in Northern Ireland are: the Democratic Unionists, Sinn 
Fein, the Ulster Unionist Party, the SDLP and the Alliance Party. Bearing in 
mind the respective share of the vote and the level of representation across 
the last two electoral cycles, UK-wide programmes which report on the 
election as it affects Northern Ireland should give similar levels of coverage to 
the DUP and Sinn Fein. The UUP, the SDLP and the Alliance Party should 
also be given appropriate levels of coverage in output which includes the 
largest two parties, up to and including similar levels of coverage.  
 
The five larger parties can expect, as a minimum, coverage (including a clip if 
available) of their manifesto launch (or equivalent event) on the network 
outlets specified above.  
 
Other parties which stand candidates in at least one-sixth of the seats in 
Northern Ireland can expect coverage, as a minimum, on BBC Online.  
 
A3 Party Coverage on BBC Scotland:  
 
The electoral strength of parties in Scotland is reflected in different ways with 
variations according to types of elections, candidature, timescale and the 
share of votes and the number of seats won.   In addition, the formation of 
new parties, potential electoral pacts or agreements and robust patterns 
across relevant opinion polling may all be relevant factors in the assessment 
of appropriate coverage during the election. 
 
The SNP, Conservatives, Labour and the Liberal Democrats received 
substantial electoral support at the general elections in 2017 and 2015 and in 
other recent elections: these parties should receive broadly similar levels of 
coverage.  
 
The Scottish Green Party and the Brexit Party have demonstrated significant 
electoral support and should receive coverage proportionate with the largest 
parties, including, on occasion, similar levels of coverage.  
 
All parties fielding candidates in at least one-sixth of the seats in Scotland can 
expect to have – as a minimum – their manifesto launch (or equivalent event) 
covered on appropriate TV and radio news and current affairs programmes in 
Scotland and online.  
 

 
1 Please refer to Section A5 for Party Coverage on BBC Northern Ireland.  
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Parties standing candidates in less than one-sixth of the seats in Scotland, but 
which are running serious campaigns, should also receive coverage, as a 
minimum on BBC Online, at some stage in the campaign. 
 
A4 Party Coverage on BBC Wales :  
 
The electoral strength of parties in Wales is reflected in different ways with 
variations according to types of elections, candidature, timescale and the 
share of votes and the number of seats won.   In addition, the formation of 
new parties, potential electoral pacts or agreements and robust patterns 
across relevant opinion polling may all be relevant factors in the assessment 
of appropriate coverage during the election. 
 
Labour, the Conservatives, Plaid Cymru, the Liberal Democrats and the Brexit 
Party secured substantial electoral support in Wales at the 2017 and 2015 
general elections and in other recent elections: these parties will receive 
broadly similar levels of coverage.  
 
Bearing in mind the same factors (including number of candidates), 
consideration should also be given to coverage of UKIP, the Green Party and 
Change UK. 
 
Other parties fielding candidates in at least one-sixth of the seats in Wales will 
have – as a minimum – their manifesto launch (or equivalent event) covered 
on appropriate TV and radio news and current affairs programmes in Wales 
and online.  
 
Parties standing candidates in less than one-sixth of the seats in Wales, but 
which are running serious campaigns, should also receive coverage, as a 
minimum on BBC Online, at some stage in the campaign.  
 
A5 Coverage on BBC North ern Ireland:   
 
Parties which have secured substantial electoral support during the last two 
electoral cycles in Northern Ireland are:  
 
the DUP, Sinn Fein, the Ulster Unionists, the SDLP and the Alliance Party.  
 
Bearing in mind the levels of electoral support won in 2017, 2015 and since, 
the DUP and Sinn Fein should receive similar levels of coverage. The UUP, 
the SDLP and the Alliance Party may receive, on occasion, similar levels of 
coverage to the two largest parties.  
 
All parties fielding candidates in at least one-sixth of the seats in Northern 
Ireland can expect to have – as a minimum – their manifesto launch (or 
equivalent event) covered on appropriate TV and radio news and current 
affairs programmes and online.  
 
Among these other parties, those which can demonstrate some electoral 
support (for instance those winning representation in the Northern Ireland 
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receive proportionate coverage to candidates representing larger or smaller 
political parties, especially where they have: 
 •       significant previous electoral support.  
 •       evidence of significant current electoral support. 
 
A8 Lists of candidates on BBC Online  
 
BBC News Online, the Nations and on  websites across England (in close 
liaison with each other to ensure a consistent BBC wide approach) will publish 
a complete list of candidates in all constituencies for the General Election, 
which can be referred to by programmes ensuring fairness to all candidates. 
Until that list is available – after the close of nominations – broadcast or online 
constituency reports will need to compile their own list of known candidates.   
 
Any new and significant relevant evidence of current electoral support 
will continue to be taken into account until the day after the close of 
nominations. This Guidance will, therefore, remain open to amendment 
until that date.  
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