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Content producers must ensure generally that candidates are not given an unfair 
advantage; for instance, camera operators should take care where a candidate’s 
name is featured prominently through depicting posters or rosettes etc. 
 
Where candidates have other roles – political or non-political - care should be 
taken to ensure that they do not gain an unfair advantage in the election campaign 
over other candidates.  

Before the close of nominations, content producers need to ensure due 
impartiality in regard to any contributor who is expected to stand as a candidate. 
 

4.2  Use of Candidates in issue based packages, wider debates and phone-
ins 

 
As well as debates or other items using candidates within electoral areas, all types 
of content may use an appropriate range of candidates from different electoral 
areas or to discuss together election issues. There may also be circumstances in 
which it is appropriate to use both candidates and non-candidates (for instance, 
where a party spokesperson is not standing, or for debates between party 
leaders.) 
 
Reasonable references to local examples within an electoral area, for instance, 
to local hospitals, schools, examples of crime, etc, are allowed, providing it 
does not result in any unfairness to a candidate who is not taking part. 
 
In order to maintain due impartiality, the choice of candidates or parties 
represented should be appropriate to the item. Who takes part and in what format, 
for instance, in debates, is a matter for editorial judgement, so long as that is 
exercised with due impartiality in the context of the election period. 
 
The choice of individual to represent a party will be made on editorial grounds, 
but care must be taken over the course of the campaign to ensure that one 
candidate is not unduly favoured at the expense of others. A candidate taking part 
as a national spokesperson should not gain an unfair advantage over other 
candidates while discussing issues directly relevant to their electoral area. This 
may mean advising them in advance of the BBC’s due impartiality obligations, or 
swift intervention by the presenter of a live programme, or editing before 
broadcast, as necessary. 
 
Candidates may be encouraged to take part in phone-ins about the election or 
election issues. However, callers must be checked to see if they are candidates 
and it must be clear to the audience that they are speaking not as ordinary 
members of the public but as contributors with a political agenda. Care must be 
taken that over time programmes are not giving undue prominence to one party 
or undue preference to one candidate over others in the same electoral area. Care 
should also be taken – and advice sought -  with regard to any contribution from 
a candidate during a phone-in or similar programme which is not about the 
elections or political issues more generally. 
 
Please note: with regard to the definition of “candidate”, in relation to its Rule 6.6, 
Ofcom issued guidance (on 11 January 2021): 
 



https://www.ofcom.org.uk/__data/assets/pdf_file/0020/210827/Note-to-broadcasters-Election-programming-May-2021-elections.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0020/210827/Note-to-broadcasters-Election-programming-May-2021-elections.pdf
https://www.bbc.co.uk/editorialguidelines/guidance/individual-use-of-social-media
https://www.bbc.co.uk/editorialguidelines/guidance/individual-use-of-social-media
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Producers must ensure that votes are not translated into anything that could be 
construed either as a representation of public opinion as a whole, or the 
perception of a BBC opinion. Any proposal to conduct text or online voting on any 
political issue that could have a bearing on the election must be discussed with 
the Chief Adviser, Politics, as well as being referred to the relevant departmental 
senior editorial figure and ITACU. 
 
7. Party Leader  Interviews  
 
Any proposal to interview or profile party leaders must be referred in advance to 
the Chief Adviser, Politics. For BBC Northern Ireland, referral should also be 
made to the Head of News and Current Affairs with regard to party leaders in 
Northern Ireland. 
 
Offers of such interviews from the parties must also be referred before any can 
be accepted. This is in conjunction with the mandatory reference set out in the 
Editorial Guidelines (10.2.2) and is particularly important during these election 
campaigns. 
 
8. Polling  Day 
 
There will be no coverage of any of the election campaigns on polling day, from 
00.30 until polls close at 22.00 on TV, radio, bbc.co.uk or our official channels on 
social media and other websites. Online sites will not have to remove archive 
reports, but should not republish them. 
 
Particular care should also be taken in personal use of social media on polling 
day. 
 
Coverage on the day will be restricted to factual accounts with nothing which could 
be construed as influencing the ballots with regards to issues relevant to the 
election. 
 
No opinion poll on any issue relating to the election may be published until after 
the polls have closed. 
 
Whilst the polls are open, it is a criminal offence to publish anything about 
the way in which people have voted in t hat election, based on information 
from (or taken from) voters after they have voted.  
 
9. Complaints 
 
Complaints will be handled at the appropriate level from programme editors 
upwards. The aim is to ensure that whether a complaint has come via BBC 
Audience Services, direct to a programme or to a correspondent or individual 
journalist, from a politician or member of the public (who may or may not be a 
political activist), from a senior party official or an individual candidate, the BBC’s 
response is consistent, robust and swift. 

For that reason, normally, on receiving a formal complaint, details should be taken 
and referred to the appropriate person (normally the relevant editor) before any 
initial response – other than acknowledgement and timescale – is given to the 
complainant. 
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Complaints regarding the election, including those involving impartiality and 
accuracy, may be subject to an expedited process which could culminate with 
Ofcom. 
 
Anyone requiring further advice on the application of these Guidelines 
should consult the Chief Adviser Politics.  
 

Ric Bailey 

Chief Adviser Politics  

Email: ric.bailey@bbc.co.uk 
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