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Greater London Authority:

Mayoral election (first past the post)

London Assembly election (the Additional Member system, electing 14
constituency members and 11 London-wide members for a total of 25 seats.)
Police and Crime Commissioner elections (first past the post)

England excluding London, Manchester, West Yorkshire, York and North
Yorkshire, South Yorkshire* where the mayor will carry out PCC functions.

29 Police & Crime Commissioners
4 Police, Fire and Crime Commissioners

*subject to confirmation
Wales in all 4 police areas
There are no scheduled elections in Scotland or Northern Ireland.

For further information, please refer to the Appendix

1.3 The Guidelines

There is no area of broadcasting where the BBC’s commitment to due impartiality is
more closely scrutinised than in reporting election campaigns.

These Guidelines are intended to offer a framework within which journalists:
e can operate in as free and creative an environment as possible,
» deliver to audiences impartial and independent reporting of the campaign,
giving them fair coverage and rigorous scrutiny of the policies and

campaigns of all parties.

The BBC is also legally obliged to adopt a Code of Practice with respect to
“the participation of can
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area), then the candidates should be listed, in sound and/or vision, in addition to
any reference to a full online list of candidates.

Content producers should take particular care before the close of nominations in
featuring those who might possibly become an election candidate. They must
ensure generally that candidates are not given an unfair advantage (for instance,
taking care where a candidate’s name is featured prominently through depicting
posters or rosettes etc).

Once the Election Period has begun, programmes not normally covering politics
should not arrange and broadcast new appearances by candidates (see Ofcom
Rule 6.7).

Where candidates have other roles — political or non-political - care should be
taken to ensure that they do not gain an unfair advantage in the election campaign
over other candidates.

Before the close of nominations, content producers need to ensure due impatrtiality
in regard to any contributor who is expected to stand as a candidate.

4.2 Use of Candidates in issue based packages, wider debates and phone-
ins

As well as debates or other items using candidates within electoral areas, all typesof
content may use an appropriate range of candidates from different electoral areas
or to discuss together election issues. There may also be circumstances inwhich it
is appropriate to use both candidates and non-candidates (for instance, where a
party spokesperson is not standing, or for debates between partyleaders.)

Reasonable references to local examples within an electoral area, for instance, to
local hospitals, schools, examples of crime, etc, are allowed, providing itdo
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https://www.ofcom.org.uk/__data/assets/pdf_file/0027/279513/Election-Note-to-Broadcasters-2024.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0027/279513/Election-Note-to-Broadcasters-2024.pdf
https://www.bbc.com/editorialguidelines/guidance/individual-use-of-social-media

origins of materials offered as audience contributions and take responsibility for
their authenticity. It may be necessary to verify that a contributionapparently from an
individual in the public eye is genuine. Where such contributions come from
candidates, that must be clearly identified.

All web pages prompting debate on the election will be properly moderated to
encourage a wide range of views. Those parts of the BBC'’s online presence whichdo
not normally engage in political issues must seek advice from the Chief Adviser,
Politics, before doing so.

Unless specifically hosting election discussions, non-news sites should direct
users who want to discuss the election to appropriate areas of the news site such
as political blogs or relevant news articles. All election-related discussion areas on
bbc.co.uk must have appropriate moderation, filtering and escalation in place.

Journalists and moderators will sometimes have to make fine judgements between
remarks that constitute robust debate and personal abuse. The general rule of
thumb should be if we would not broadcast it on radio or TV, it should not be
online. Filters for harm and offence and personal abuse will operate as usual, but
they should not be relied on as a substitute for effective moderation.

During the Election Period, the numbers of contributions receivi(at)Tc 0.1787 (at)2 (i)l
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https://www.bbc.com/editorialguidelines/guidelines/harm-and-offence
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-two-harm-offence
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-two-harm-offence
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-two-harm-offence
https://www.bbc.co.uk/editorialguidelines/guidelines/politics/guidelines/#opinionpollssurveysandvotes
https://www.bbc.co.uk/editorialguidelines/guidelines/politics/guidelines/#opinionpollssurveysandvotes
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